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STATION INFORMATION

- FORMAT: Mainstream Rock
- MUSIC: The best classic rock and best of today’s rock
— NEWS: Local and National News
- Traffic: Morning and afternoon drive
- Weather: Every hour with Weather Channel Forecasts
- SERVICES: Program Features
A wide variety of program sponsorships
Seasonal Storm and Cancellation Reports
Seasonal Ski and Beach Reports

- PROMOTIONS: High profile on-the-street visibility and listener oriented
contesting

- COVERAGE: Fairfield, Litchfield, New Haven Counties in Connecticut, and
Putnam, Dutchess, and Westchester Counties in New York.

- DEMOGRAPHICS: Adults 25-54 years old
- FREQUENCY: 95.1FM / WRKI

- WEBSITE: www.i95rock.com

- POWER: 50,000 Watt
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STATION INFORMATION
. _________________

— The Home Of Rock & Roll, 1-95!

- Who we are: WRKI 95.1 FM, the Heritage Rock station for Fairfield and Litchfield counties
in Connecticut and Southern Dutchess and Northern Westchester counties in New York

295.1FM

The Home of Rock n' Roll==

- What we play: Classic and Mainstream Rock, from the Beatles, Stones and Led Zeppelin
through U2 and ZZ Top to Nickelback and 3 Doors Down.

- Who we reach : a 60-40% male-female split of adults 18-54. Our biggest listener
concentration is “right down the middle” with 35-44 adults.

- |-95's airstaff is comprised of familiar, friendly personalities, anchored by 27-year station
mainstay Ethan Carey. “Ethan and Neil” in the morning provide information, humor and
great music in a “full-service” morning show package. Pam Brooks keeps the 1-95
workforce Rockin’ through the midday with 50 minutes of Rock every hour, and rolls out
lots of Classic requests in the “Déja vu Diner” at noon. Tim Sheehan keeps listeners
guessing with “My 3 Songs” at 3pm, and rocks the ride home on the “Drive at 5” with up-
tempo music and frequent traffic reports. Eric Senich keeps the Rock rolling at night,
paying tribute to Led Zeppelin with “Whole Lotta Led” at 8 pm, and flashing back to the 80’s
with “Hair Extraordinaire” at 9 pm.

- Every weekend on I-95 features a different musical theme, from Double Shots and Block
Parties to Aloum Sides and Concert specials. We showcase our extensive Rock library and
surprise listeners with “Oh Wow” songs.

- 1-95’s Community Involvement is unsurpassed. Our vans are at charity events as often
as possible, and local organizations from the Red Cross and United Way to Animal Rescue

groups and Youth Sports have gotten their message to our 100,000+ listeners
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Who'’s Who @

5:30am-10am Ethan Carey

Ethan is from Rochester, New York and a graduatéhata College. He started off as an aspiringicius in 1973. Ethan’s acoustic trio opened shows
for Jackson Browne, Linda Ronstadt, The James Gamgny Cliff and other notable artists. Along tliay he became a radio personality at his
hometown WCMF in 1976. In February of 1979 Ethantgs first full-time job, as “the Cooker”, a nigtime personality on the new rock station in
Connecticut, 1-95! Since then he and I-95 haveolrer synonymous, and Ethan has established hinseli@of the state’s preeminent radio
personalities. Having done just about every ift95 over the years, Ethan has been the andhbe ¢-95 Morning Show for the past ten years.

5:30am-10am Neil Hedley

Neil's radio career started in 1982, playing tapeEREAL disc jockeys in between actual vinyl 45tsasstation in the suburbs of Toronto, Canada. He
went on the air a year later, at the age of 15nifee"“accidentally” erased one of the tapes. Thk &uwll bug bit Neil early in life — growing up whta
concert promoter in the family, there’s a pictuf@®/ERY young Neil Hedley standing next to Miclkgder backstage at the show the Stones did for the
blind in Canada in the early 70’s. In addition, batttht Neil has fronted have opened for legendety lke Foreigner and Nazareth. Neil built a
reputation in the radio industry for putting hinfsah the line for fundraisers, and stunts to brittgration to worthy causes. Sure, his efforts wenglsd

out in 1997 for special recognition by the Canadiasociation of Broadcasters, but he was also yné&dkéd a few years ago while trying to generate
donations to a local food bank. Now in the saferfices of the 1-95 studios, Neil's pumped about Bitathe studios with Ethan and Rob. And since he
has a brand new 7 month-old daughter,waking upiratt2e morning is nothing new.

10am-3pm Pam Brooks

Pam is a graduate of Danbury’s very own WesterrS@ile University. She returns back to 1-95 afeerig worked the Midnight - 6 shift during her
college days. She then headed on to WPDH in thisétuValley where she remained for 10 years. Pasibken nominated numerous times for
Billboard Magazine’s Radio Personality and Musicdator of the Year. She won Radio Personality evail WPDH and Music Director while at WHCN
in Hartford where she did mid-day for many yeafxoking and enjoying great wine are two of Pam'sspans. You can also catch her with a good book
by the pool during her favorite time of year andumiain biking or skiing the rest of the time. Pa@egs you company during your workday with the
Deja Vu Diner and of course the best classic rauktae best of today’s rock every weekday from 10-3

3pm-6pm Tim Sheehan

I-95’s Tim Sheehan is a familiar voice to longtii®é listeners, having spent over ten years at teélof Rock & Roll. Tim started his radio career
while still in high school at WSNG in Torringtorin 1983 Tim added weekend duties at our sistelost&®/INE, jumping to 195 in 1985. Tim became
our full-time night DJ in 1987 and moved to thesafioon shift two years later. Tim was 195’s Progiaimector from 1991 until 1995, when he was
transferred to then-sister station WRCN on Longridl After stints programming rock stations in Néampshire and Tennessee, Tim is back and
rockin’ the airwaves weekday afternoons on 195.




951 FM

Your Business &
O

It is our commitment to you, our customer, to create the best possible radio station to market
and brand your business on. Our goal is to give you a radio station that will deliver your
message to a huge audience throughout Connecticut and New York.

50,000 Watt Signal: 195’s is one of only three 50,000 watt radio stations in western
Connecticut which means your message will reach more people in a larger geographical
area.

Research: To insure the fact that we play nothing but the best mix of Rock & Roll we
test our music library against our target sample every year. In addition, through our
parent company, Cumulus Media, we conduct a market perceptual study each year. We
also keep a close eye on national trends with the help of our top notch programming
consultants.

Marketing: 195 is all about Marketing! Utilizing outdoor, print, aggressive street
marketing and ton’s of contesting 195 is always reaching out to bring new listeners to the
radio station and we get them to listen longer.

The Music: 195 plays the most popular music in America. An easy definition would be
“Mainstream Rock”. It's the best music from the classics to the present. We have
created a music mix and presentation that is totally unique.

The Audience: 195’s primary audience is adults 25-44, with secondary audiences of 18-
24 and 45-54. Our male to female ratio is 60% men / 50% women.

RESULTS RADIO...IT'S IS WHAT YOU GET WHEN YOU ADVERTISE WITH I195/WRKI
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Top 10 Reasons To Advertis& our Business on
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[-95’s 50,000 watts means a large geographic areBrom Massachusetts to New Jersey, our massive
provides a great tool for your business to exp#dustomer base.

[-95’s format delivers the customers you wantOut listeners profile is 18-54 with a core audientthe
affluent 25-44 year old adult.

[-95 reaches men From contractors to lawyers, if you need toygeir message to men...there is no bet
vehicle to reach them then on our airwaves.

[-95’s Heritage. We've been rockin’ for over 28 years, and thend ao stoppin’ us now!

[-95’s state-of-the-art production facility creatively positions your business with a memorablamercial
When someone remembers you, they're more liketjotbusiness with you.

[-95 means client longevity.Dozens of advertisers have been doing businessuwitar 10, 15, even 25
years. 1-95 is an integral part of their marketingpu don’t get repeat business if it doesn’t woH85
delivers results.

[-95 means experienceQur team is comprised of individuals with over XiBnbined years of experienc
in the radio industry. Experience is knowledge!

[-95 isthe most promotionally active radio station in Fairfield County. In fact, we were the first radio
station to employ a full-time promotion directoonse 20 years ago. 1-95 is a leader with crealistener
interactive promotions both on-air and on-premises.

[-95 markets itself. Through television, direct mail, billboards, streetasion ad newspaper, our market
generates more listeners, more listeners meanspoteatial customers to your door.

1-95...doing good for the neighborhood I-95 takes pride in supporting local charity arwh-profit events
From the Red Cross of Western Connecticut to th&iiey Animal Welfare Society 195 is always helping
raise money and awareness for the community, thetogpand the world.
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195 Is Everywhere!

Over 123,600 People Tune to 95.1FM Every Week
In Connecticut.....
Greater Danbury 44,300 Listeners Per Week

Fairfield County 54,800 Listeners Per Week
Litchfield County 17,700 Listeners Per Week
New Haven County 23,300 Listeners Per Week
Waterbury 14,300 Listeners Per Week
Bridgeport 18,600 Listeners Per Week
Stamford/Norwalk 8,000 Listeners Per Week
In New York.....
Dutchess County 4,100 Listeners Per Week
Nassau County 1,800 Listeners Per Week
Putnam County 16,800 Listeners Per Week
Westchester County 8,100 Listeners Per Week
Suffolk County 8,700 Listeners Per Week
Queens 2,000 Listeners Per Week
Rockland 1,600 Listeners Per Week

Put the power of 50,000 watts behind your business
THE HOME OF ROCK & ROLL......I-95
P12+ New York TSA/Hartord TSA, Mon-Sun 6a-12a, Arbitron, Fall 2006




